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MISSION STATEMENT
Hire America’s Heroes seeks to connect America’s major corporations with the rich skills and abilities of military
service members and their families for the purpose of employment in the corporate workforce. Veterans of all
eras, transitioning service members, spouses, Wounded Warrior caregivers, and members of Blue Star families
and Gold Star families are all welcome. We promote best practices and success strategies in military-to-corporate
transitions, recruiting, hiring, on-boarding, and retention.

GUIDING PRINCIPLES
Our services are directed toward…
• Educating and informing stakeholders in order to raise understanding of relevant issues
• Connecting the players who can influence the issues
• Promoting action that will result in family-wage jobs for members of the American Military Family
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Employer Program Agenda for May 9, 2014
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8:00 a.m.

Opening Comments

8:15 a.m.

Stereotype Interactive Session

9:00 a.m.

Myth Buster - Military Statistics

9:45 a.m.

Competency Assessment

10:45 a.m.

Company Profiles

11:45 a.m.

Working Lunch - Discussion Panel

1:00 p.m.

Rapid Information Exchange Activity

2:30 p.m.

Wrap Up

Sponsors and Supporters
Hire America’s Heroes would like to thank the corporations listed below for their generous support and assistance in developing this Retail Forum.
These Sponsors have demonstrated their commitment to hiring transitioning service members, their family members and caregivers, and military
veterans. They have established best-practice programs within their own companies and committed both time and financial support to the ongoing
work of Hire America’s Heroes. Hire America’s Heroes would also like to thank the Washington National Guard and Reserve at Camp Murray for
the generous use of their facility hosting this Forum.
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Translating Common Military Traits
to the Retail Workforce

As in supporting one

✯

another, which helps you

and spiritual, and bringing

build a better team.

that renewal to your work

• Drive & Commitment
Drive and Commitment is
everything. Without them
you will not succeed.

• Attention to Detail
Put the same amount
of effort into everything
regardless of how big or
how small it is.

• Build a better Team

This in turn creates a group
instead of a bunch of
individuals.

• Work Smarter not Harder
Working smarter means

preserving and enhancing the
greatest asset you have--you.
It means having a balanced

program for self-renewal in the

• Support

four areas of your life: physical,
social/emotional, mental,

environment.
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Military Stereo Types
•
•
•
•

Can’t work independently.
Just follow orders.
Lack people skills.
Post Traumatic Stress Disorder (PTSD).

• Senior Officers:
~Just shout orders
~Don’t really work
~Have to be in
charge

✯

• Junior Officers/Enlisted Sailors:
~Unthinking robots who just follow orders.
~Too rigid, can’t think for themselves.
~Don’t have leadership experience

Dispelling the Military Stereo Type

• Veterans are:
Focused on Teamwork and Relationship Building.
Possess Integrity.
Skilled Communicators.
Extremely Adaptable.
Expert Problem Solvers.
Results Oriented
Willing to Sacrifice.
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Myth Busters
What I Thought Would Matter
“It’s not the fastest or strongest of species
that survives; it’s the ones that are most
adaptable to change. I think it’s true
for businesses.” ~ Tony Hsieh, Zappos
founder and author of Delivering
Happiness.

What Actually Mattered
“I know what you can do, but you’re
not worth my time.” ~ Recruiter.
“I don’t care about the company’s
strategic goals, I need somebody
who can add value now.” ~ Hiring
Manager.

General David Petraeus on Leadership
“Tell me anywhere in the business world where a 22 or 23-year-old is responsible
for 35 or 40 other individuals on missions that involve life and death ... Their
tactical actions can have strategic implications for the overall mission. And they’re
under enormous scrutiny, on top of everything else. These are pretty formative
experiences. It’s a bit of a cruci ble-like experience that they go through.” ~ As
quoted in Fortune magazine “Battle-tested: From soldier to business leader”,
March 8, 2010.

Robert Gates on Visit to FOB Tillman
“My host was a young Army Captain, and as he took me around I was just
astonished by the range of responsibilities this young man had. He was
negotiating with village elders, he was building roads and schools, he was fighting
the Taliban, he was intercepting weapons coming across the border, his FOB was
coming under attack on a weekly basis, and he was training 100 Afghan soldiers...
and, I thought to myself, given the range of responsibilities that he has, he’s going
to find it very difficult to go back and sell shoes.” ~ Former Secretary of Defense
Robert M. Gates, Quoted in “Duty: Memoirs of a Secretary at War”.
4
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Public Esteem for Military Still High
Americans continue to hold the military in high
regard, with more than three-quarters of U.S.
adults (78%) saying that members of the armed
services contribute “a lot” to society’s well-being.
That’s a modest decline from 84% four years
ago, the last time the Pew Research Center asked
the public to rate various professions. But the
military still tops the list of 10 occupational
groups, followed closely by teachers, medical
doctors, scientists and engineers. A solid
majority of the public says
each of those occupations
contributes a lot to
society.

National unemployment
is at 6.3% ~ Veterans is
at a 5 year low of 5.5%.

© Hire America’s Heroes | 2014 Retail Forum | www.HireAmericasHeroes.org |

5

Getting Past The Language Barrier
• Personnel Specialist:
~Pay, personnel, travel support
• Logistics Specialist:
~Procure, receive, store, issue material
• Missile Technician:
~Assemble, maintain, repair nuclear-capable ballistic missiles and
associated electronics and electromechanical systems.

Senior Officers ~ The Reality
•
•
•
•

Professional judgment
Results-oriented team builders
Used to ambiguity and driving change
Routinely forced outside “comfort zone”

Enlisted Sailors and Junior Officers ~ The Reality
• Mission focused and innovative
• Adaptable and trainable
• Leadership training and experience working with highly fluid and diverse
teams
• Loyalty balanced with integrity

6
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Challenges with Interviews ~
Why do veterans perform poorly in civilian interviews?
• ME VS WE Mentality
~Highlight personal strengths vs. humility
~Deflect to the WE
~Don’t correlate or articulate 1 skill/strength to another
• Polar Opposite Interview Formats
~How weakness is perceived
~Medals talk. Marines don’t.
~Interrogation vs. Self-Promotion

Why I Hire Vets

✯
•
•
•
•
•
•
•

Accountability. No excuses
On time means 15 minutes early
Ability to work with anyone from anywhere
Exactin precision
Attention to detail..Focus
Pride and determination
Brand Protectors

Employers Focus
•
•
•
•

Performance vs. Seniority
Embracing People that challenge the status quo
Opportunities for advancement
Hire Attitude and Ethic and train Skills

Take a Chance...... you may just end up being the Hero

✯

✯
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Working Lunch ~ Discussion Panel

Corporal Brendan McGagin, USMC

1992-1996
MOS: 8541, 0311, 0321
Highest clearance attained:
•
TSSI (Top Secret Special Intel)

Units assigned:
•
1st Battalion 9th Marines, Alpha Co. STA (Surveillance Target Acquisition) Platoon (Scout Sniper Teams)
•
1st SRIG (Surveillance Reconnaissance Intelligence Group) STA Platoon
•
1st Force Reconnaissance 1st Marine Division, LRRP (Long Range Recon Platoon)
Schools Attended:
•
USMC 1st Mar Div Scout Sniper School
•
FBI Scout Sniper Course Quantico, VA
•
BRC (USMC Basic Reconnaissance Course)
•
Ranger School (Army)
•
Sere (Survival Evasion Resistance Evade) POW School
•
USMC Combat Dive school
•
HALO Course (High Altitude Low Opening Jump School)
•
Spy Rigging Course
•
Survival School Cold Weather Training
•
Advanced Demolitions
•
CAS (Close Air Support) School
Brendan served in Somalia, Bosnia and Herzegovina, Kuwait, Iraq, Pakistan, Afghanistan and 40 other countries
around the world. He served in various capacities ranging from full combat operations to working with DEA and CIA
on assignment in numerous foreign countries.
8
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Discussion Panel

Captain Steve Vincent, U.S. Navy (Ret)
Steve joined the United States Navy in 1987 and completed Officer
Candidate School and Surface Warfare Division Officer training in Newport,
Rhode Island. During his 25-year active duty career he held progressively
complex at-sea leadership assignments culminating in command of USS
GERMANTOWN (LSD 42). His shore assignments included various staff
and training roles including service on the staff of the Vice Chief of Naval
Operations in Washington D.C. as Deputy Director of the Navy’s Business
Operations office. His final active duty assignment was as Commanding
Officer of Navy Operational Support Center, Kitsap where his team provided
support to 900 Navy Reservists at five sites in the Puget Sound area. Steve
completed active service in July 2012 after attaining the rank of Captain.
Following active duty, Steve joined The Informatics Applications Group.
TIAG is an innovative management and technology services company,
headquartered in Reston, Virginia.
Steve is a certified Project Management Professional (PMP) through the
Project Management Institute, a certified LEED Green Associate through
the U.S. Green Building Council, and a Certified Associate in Healthcare
Information (CAHIMS) through the Healthcare Information and
Management Systems Society (HIMSS).
He is a graduate of the University of California at Santa Barbara where he received his Bachelor of Arts in Law &
Society. While serving on active duty he received his Master of Arts in Political Science from the University of Central
Florida and a second Master of Arts in National Security and Strategic Studies from the College of Naval Warfare.
His military awards include the Legion of Merit with one gold star, Meritorious Service Medal with two gold stars,
the Navy and Marine Corps Commendation Medal with four gold stars, Navy and Marine Corps Achievement Medal
with three gold stars, and various unit and service awards.
Steve resides in Gig Harbor, Washington with his wife Cindy and their two boys Will and Joey. He is an active
volunteer in his community serving as a Career Coach for Hire America’s Heroes and a youth baseball coach with the
Peninsula Athletic Association.

Afsheen Saatchi, Recruiter, Military
& Veteran Outreach (Starbucks)
Afsheen joined Starbucks approximately 16 months ago after being
inspired by Howard’s book “Onward”. Most recently Afsheen was store
manager of our first ever Military Community Store in Lakewood, WA.
He serves is the United States Air Force as a reserve C17 Loadmaster
where he supervises the transportation of military assets around the
globe. He has been deployed multiple times in support of Operation
Enduring Freedom (Afghanistan theater) and his favorite mission was
when he provided support to the National Science Foundation flying
between New Zealand and Antarctica.
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Discussion Panel

Devin Craig, District Manager
Starbucks, (Lakewood, Dupont, Lacey)
Devin served in the Army National Guard as a Platoon Leader and Training
Assistant for approximately 7 years. Prior to joining Starbucks, Devin worked
at Target in various roles including Executive Team Leader (Logistics),
Executive Team Leader (Hardlines) and Human Resources. Devin Craig is
currently the District Manager in the Lakewood, Dupont, Lacey market. He
leads a team of 12 Store Managers throughout the area.

Long Le, Assistant Store Manager,
Comcast Service Center, (Lynwood)
Mr. Le was active duty Navy for 6 years, stationed in Pearl Harbor, Hawaii.
His primary duty was a Firecontrol Radar Technician. He left active duty
and remained in the Navy Reserves for an additional 4 years at Naval Station
Everett.
During his time in the reserves, he completed his Associates Degree at South
Seattle community college. Mr. Le continued his education and received a
Bachelors Degree in Law and Justice from Central Washington University.
Mr. Le has been at Comcast as a sales and service consultant for 5 years.
During that time he was also given the opportunity to travel to low
performing stores in this market and train associates in best sales practices and
tips.
Last February, he was promoted to Assistant Store Manager for the Lynnwood Comcast Service Center. His primary
duties are sales, billing, customer service, equipment exchanges, coaching, and training employees.
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Jason Flores, ProLango
Jason Flores has over 14 years of experience in strategic marketing and sales training for Fortune
50 Companies such as American Express and Honeywell. As a Marketing Director for Honeywell,
he was responsible for managing the marketing team that provided marketing direction and
marketing programs for two competing companies within Honeywell’s Building ACS Division.
At American Express he developed national marketing and impactful sales training programs that
ultimately changed the way the company did business.
His specialties include career search marketing planning, mastering the art of conversations,
effective networking, focused personal branding, developing personal value propositions, and
conducting successful informational interviews.
Mr. Flores has an MBA in Marketing & B.S. in Mechanical Engineering from Washington State
University.

ProLango Career Search Excellence Seminars

Are you looking for a new job with little to no success? Are you wondering why companies aren’t responding to your applications?
Paul Anderson, nationally recognized expert on career transitions, is back in 2014 with a brand new seminar packed with only
the hottest tips and tricks for professionals seeking a new opportunity. Redesigned from the ground up, this is one of his best
seminars yet. In this 1-hour presentation, Paul will debunk popular interviewing myths, show you how your resume is scored in the
employer’s Applicant Tracking System (ATS), and so much more.
As part of your attendance, you will get an internet search computer script that can be used immediately to find 1000’s of jobs you
didn’t even know existed.

Audience

Typical attendees are mid-career professionals-in-transition, executives and self-employed entrepreneurs attracted to cutting edge
job search strategies that actually produce results. Professions are in a wide range such as law and accounting, finance, science,
health care, information technology, software engineering, manufacturing, sales and marketing, technical writing, operations, and
project management.
Since May 2009, ProLango has trained more than 15,000 professionals with cutting-edge job search strategies. We are the only
local outplacement and career-transition company known for continually learning and sharing strategies that work as opposed to
the cookie-cutter career advice found elsewhere.

Meet Paul Anderson

Nationally recognized speaker on career transformation and also the TV Co-Host of the weekly show “How to Get a Job in
Seattle,” aired on Comcast. Paul has formally written career columns for The Seattle Times’ NWjobs, ABC’s KOMO 4 News, and
CW’s The Daily Buzz. Anderson has been featured by The Wall Street Journal, US News & World Report, Business Week, USA
Today, The Seattle Times, and seen on the ABC, FOX, and NBC networks.

Upcoming Seminar Dates | Locations & Free Registration

Registration is free (100% Sponsored). To register, go to www.prolango.com. The seminars are held at City University Campus
locations.
• 5/13/14 | 12:30 p.m. (Bellevue)
• 5/15/14 | 5:30 p.m. (Seattle)
• 6/5/14 | 12:30 p.m. (Renton)
• 6/12/14 | 5:30 p.m. (Seattle)
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Special Thanks
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to Hire America’s Heroes’ Sponsors and Supporters whose financial support
makes this organization possible.
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1901 Jefferson Avenue, STE 214 • Tacoma, WA 98402
www.HireAmericasHeroes.org ✯ info@HireAmericasHeroes.org
425.301.5445
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